
 

 

 

2016 Green Chemistry & Engineering Business Plan Competition 
Application Requirements and Competition Details 

 

The ACS Green Chemistry Institute® Business Plan Competition consists of three phases. 

In the first, applicants submit a short executive summary that follows the guidelines in section 

one. A panel of judges will review these submissions in April and select three semi-finalists to 

continue to the second and third phases.  

Notified semi-finalists go on to participate in a social media and crowdfunding 

campaign. In addition, full business plans, described in section two, must be submitted by semi-

finalists. Teams that are selected to move forward will receive additional instructions in April. 

Free business pitch training will be offered to semi-finalists before the Green Chemistry and 

Engineering Conference, and small business mentors will be assigned to provide feedback and 

guidance to competitors.  

All semi-finalist teams must present their business plans in person on June 15, 2016 for 

a chance to win the $10,000 grand prize. See section three for details.  

 

Section 1: Executive Summary (deadline: 5:00 p.m. (EDT), April 8, 2016) 

Applicants are required to submit an executive summary of 10-15 slides and a 2-3 minute promotional 

video. The video should be suitable for social media/crowdfunding campaigns and should tell the story 

behind the green chemistry or engineering idea.   

 

The executive summary should include the following:  

● Company summary   

● Customer/market analysis (market size and potential market share)   

● Product or service description   

● Intellectual property status (e.g., patents, licenses, etc.)   

● Competitive differentiation   

● Management team and/or advisors, including relevant experience   

● Financial highlights (financing to date, overview of revenues and expenses)  



 

● Status and offering of the company (current stage of development, how much investment you are 

seeking)   

 

Applicants should also comment on: 

● The problem or need the company solves and the proposed solution with specifics on how the 

principles of Green Chemistry and Engineering have been applied   

● The size of the accessible market & evidence that customers will buy the product/service   

● Differentiation vs. competition and how that will be sustained 

● Management experience of team and/or advisory boards   

● The current state of development (e.g., beta, customer trials, etc.)   

● Timeframes to achieve significant revenue and/or cash flow positive   

● The overall amount of funding needed to start up  

 

*Applicants must also include a cover slide with detailed contact information of at least two company 

representatives with email and cell phone contacts. 

 

Section 2: Social Media and Full Business Plan 

Semi-finalists will participate in a GoFundMe campaign to raise awareness and funding for their business 

through social media.  The fundraiser should last 5-6 weeks. Although winning the overall competition is 

not dependent on a successful social media campaign, it is considered in the judges’ final decision. 

 

Full Business Plan Guidelines: 

Written business plans are limited to 12 pages of text (typed, double-spaced, minimum 12 point font, 

and 1" margins on all sides). The 12-page limit includes the executive summary and summary of financial 

data, but not the cover sheet and table of contents.  

Detailed spreadsheets and appropriate appendices should follow the text portion of the plan, and 

should be no more than 6 pages. Plans with fewer than 6 pages of appendices may not use the 

remaining pages to increase the size of their business plan beyond 12 pages.  

In total, the maximum number of pages is 18, plus the cover page and table of contents. 

 

 

The written content of the full business plan should include (in no more than 12 pages):  

● Executive Summary   

● Product or service description (include current status of development – beta, prototype, etc.)   

● Customer/Market analysis (market size and potential market share)   

● Sales and Marketing Plan (how you will go-to-market)   

● Intellectual property status (e.g., patents, licenses, etc.)  

● Competitor Analysis (competitors and your competitive differentiation)   

● Management team and/or advisors, including relevant experience   

● Financial highlights (cash flow, income statement, & balance sheet)   

● Offering of the company (how much investment you are seeking, uses of funding, possible exits)  

 



 

 

 

Business Plan Pitches 

On June 15, 2016 at the GC&E Conference in Portland, Oregon, following a panel discussion on the best 

practices and trends in venture financing, each semi-finalist team will have a total of 20 minutes to 

present their business plan in person and answer questions from the judges.  Semi-finalists are required 

to register for the conference for at least the day of the event. The business plan presentation cannot 

exceed 12 minutes, and will be followed by 8 minutes of questions from the judges.  If the business plan 

pitch lasts less than 12 minutes, the remaining time may also be used for questioning.  Time limits will 

be strictly enforced. 

After all semi-finalist teams have presented, each will receive 30 minutes of constructive feedback from 

the judges. The top plan will be selected by the judging panel and the Grand Prize winner will be 

announced at the conference.  


